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BUSInessweek VIEWPOIN" January 16, 2009, 10.21AM EST

Why Social Media Is Worth Small Business
Owners' Time

Columnist Steve McKee explains why experimenting with free Web tools and using
them to promote your company or forge connections makes sense

Nnét he numbers ar e sfkaaebdook ntge most populareot the.
social media sites, has nearly 200 million users worldwide . LinkedIn
is like Facebook for professionals, and more than 30 million  of us have
signedup . €& AThwiter 0 noteventhree yearsold 0 tracks thousands

upon thousands of iIinstant mess®sage "tweets
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The Daily Resource for Entrepreneurs

Breaking Entrepreneurial News

Smaller Firms Web Savvy

A study finds Inc. 500 companies are outpacing larger corporations in social media
use.

Published July 16, 2008

By: Ana Patricia Ferrey

néeof the 209 I nc. 500 companies td4dadrcenpbart i
described social media as a critical part of their business strategy :

up from 25 in a similar analysis conducted last year. For the second year

in a row, social networking sites were cited as the most widely used

tool .0
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Entrepreneurcom

Home > Entrepreneur Magazine - February 2008 > Recruiting 2.0

Recruiting 2.0

How entrepreneurs are using social networking, blogging and
other internet tools to hire the best employees

By Mark Henricks | Entrepreneur Magazine - February 2009

A é T hnmaushrooming of Web 2.0 technologies coupled with employers' heightened
understanding of how to use these tools to find and hire attractive employees
promises to radically reshape the recruiting landscape , say fans like
Throckmorton. "There's never been a better way to proactively go out and find and

hire people you think are a good fit for your position. 0
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Things weodOve hea
clients, companies, busy
marketing managers, and
progressive bl z
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s
J

| Aéi mprove my knowledge and applicat S
enhance my marketing initiatives €o

I f énove forward strategicall yéo

I féc on s outsaurcing soci al media content g

I fé&onnect with our target market in . 0

| fiéengage tsmpahead t of our competition

éjust want a r elhanddil ef osro urscéed t o

-]

édemonstrate value, REBNE!ROI, an

N
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THE "A-HA!" BLOG

: )/ \ Are ya tweetin’ yet?
December 20th, 2008 by Lani Voivod

,\‘ / Stop making such

AHaY [fl‘a big deal about "Social
Epiphaniesinc.com Media Marketlng Stl‘ategy

December 18th, 2008 by Allen Voived

Al Twi t tgeod,]safe, emsy way to get into the social marketing party . If you plan on being in
business for the next couple of years or decadeSsatwihoudr e
Twitter .07 Lani

fi éSocialmedia -whet her 1 tds net wor kphotasharing o onicrobtoggihg n @ what have you - is

, Street cred, expert status, visibility,

just a t ool lBuildnd audescest relatignships, trust
-risk step

education opportunities, lead generation, and anything that helps a prospect take the next, low

in a deeper relationship with you. If anything in that list is something you need to grow your business
- then social

and since your audience is adopting social media more deeply and broadly than ever

media tools should be a part of your broader marketing strategy . 0-Allen
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| t 6s ti me tboandg,et

biz, mission, and vision
up, running, and OUT THERE
on the BIG 3

of Social Marketing
as quickly, efficiently, and

FUN -ly as possible.

Whaddya say?

Hey There!
Wanna Party?

Social Marketing (noun anp verb).

Coming to the gpaaX*€ W with good CONVErsation,

an infectious perSon:?liC}’, and a generous Spir if,

50 when folks are ready to mix ‘n mingle, they grab their

cocktails and COMMEEE vih YOU.

-- Lani & Allen Voivod, Content Lovers of Epiphanies, Inc.

(www.AhaYourself.com)

ikt Linked [T}].
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3 different scenes to suit all types of party peeps

1. AVl P Par (for GEO©s PR managers, corporate marcom

professionals, and busy movers and shakers)

2. APrivat e P @orcorpotate groups, trade associations, non -

profits, and other organizations)

3. NBlock Pagtigioldsdashes f orpremneorp smalf e c t
business owners, solo pros, and other biz folks from all sorts of

industries)

NSo much fun, youol | forg
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A-_HaYO_UI’SGH!W Us. You. (And up to 4 other colleagues.)
Epiphanies,Inc. . - : :
Learning how to Asociali ze.

—_—)

One day (or three 2  -hour sessions)

—_—)

Our place or yours
] Twitter
] Facebook

I LinkedIn & Integration Strategies

I Up to 2 hours additional support (by
phone and/ or email), p |

Prepo essentials

$2,500
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Fun -filled, one

i 10 - 24 party peeps

-day Cram

i ADown o6n [SocialtMarketing scoop on:

] Twitter, Facebook, LinkedIn

) Integration Tips & Tactics

) Ot her popul ar f@ASocial 0

Includes continental breakfast, lunch, and
ASwag Bagso (binder,

$497 per person

mat er |

-n-Jam Workshop
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Fun -filled, one -day Cram -n-Jam Event

_—)

25-100 party peeps

CONRECTEDY

_—)

ADown on [SocialtMarketing scoop on

] Twitter, Facebook, LinkedIn

I Integration Tips & Tactics
I Ot her popul ar @ASocial 0o sit

I Facilitated networking lunch

|l ncludes continent al breakf a

Bagso (binder, materials, pa

$397 per person
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A-HaYourseIf!"" (when all you want is
Epiphanies.Inc a couple of Party Crashers)

The Content Lovers are available for:

i Keynotes

i Seminars, presentations

i Biz events, brainstorming, breakout sessions
i Content customizedto Audience

I For non - profits, academic institutions,
corporations, trade associations, and business

groups

—

Contact us for rates
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- Party Options, Too!

(Be there when your Kindred come lookin 6! )

Twitter Biz Visibility Package

_—)

Ensure professional, consistent brand presence
I Demonstrate company involvement

I Share promos, resources, mission/message

I 50 Tweets/month

I Mont hly Pr olgipseds ReH ofi t
I $750/month, or $7,500/year
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