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ñéthe numbers are starting to swell. Facebook , the most popular of the 

social media sites, has nearly 200 million users worldwide . LinkedIn

is like Facebook for professionals, and more than 30 million of us have 

signed up . éAnd Twitter ðnot even three years old ðtracks thousands 

upon thousands of instant message "tweets" every day éò

What theyôresaying 
about Socializingé
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ñéOf the 209 Inc. 500 companies that participated in the study, 44 percent 

described social media as a critical part of their business strategy , 

up from 25 in a similar analysis conducted last year. For the second year 

in a row, social networking sites were cited as the most widely used 

tool .ò

What theyôresaying 
about Socializingé
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ñéThe mushrooming of Web 2.0 technologies coupled with employers' heightened 

understanding of how to use these tools to find and hire attractive employees 

promises to radically reshape the recruiting landscape , say fans like 

Throckmorton. "There's never been a better way to proactively go out and find and 

hire people you think are a good fit for your position. ò

What theyôresaying 
about Socializingé
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Î ñéimprove my knowledge and application of social media and to 

enhance my marketing initiatives éò

Î ñémove forward strategicallyéò

Î ñéconsider outsourcing social media contentéò

Î ñéconnect with our target market in the Web 2.0 worldéò

Î ñéengage tools to stay ahead of our competitionéò

Î ñéjust want a reliable source to handle it for uséò

Î ñédemonstrate value, prove ROI, and get RESULTS !ò

Things weôve heard from 
clients, companies, busy 

marketing managers, and 
progressive biz ownersé
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ñ[Twitter] is good, safe, easy way to get into the social marketing party . If you plan on being in 

business for the next couple of years or decades, youôre going to have to start somewhere. Start with 

Twitter .ò ïLani

ñé.Social media - whether itôs networking, bookmarking, photosharing , microblogging , or what have you - is 

just a toolé [Itôs for] building audiences, relationships, trust , street cred , expert status, visibility, 

education opportunities, lead generation, and anything that helps a prospect take the next, low -risk step 

in a deeper relationship with you. If anything in that list is something you need to grow your business -

and since your audience is adopting social media more deeply and broadly than ever - then social 

media tools should be a part of your broader marketing strategy .ò -Allen

What we say about 
Socializingé
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Hey There! 
Wanna Party?

Itôs time to get your brand , 

biz, mission, and vision 

up, running, and OUT THERE 

on the BIG 3 

of Social Marketing 

as quickly, efficiently, and 

FUN - ly as possible.

Whaddya say?
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Presentingé

Social Marketing 
Parties for Newbies !

3 different scenes to suit all types of party peeps

1. ñVIP Partiesò (for CEOs, PR managers, corporate marcom

professionals, and busy movers and shakers)

2. ñPrivate Partiesò (for corporate groups, trade associations, non -

profits, and other organizations)

3. ñBlock Partiesò(big olô bashes for imperfect-preneurs, small 

business owners, solo pros, and other biz folks from all sorts of 

industries)
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ñSo much fun, youôll forget itôs work!ò



Î One day (or three 2 -hour sessions)

Î Our place or yours

Î Twitter 

Î Facebook

Î LinkedIn & Integration Strategies

Î Up to 2 hours additional support (by 

phone and/or email), plus ñParty 

Prepò essentials

Î $2,500

The VIP Party

Us. You. (And up to 4 other colleagues.) 
Learning how to ñsocialize.ò  
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The Private Party

Î 10 -24 party peeps

Î ñDown ón Dirtyò Social Marketing scoop on:

Î Twitter, Facebook, LinkedIn

Î Integration Tips & Tactics

Î Other popular ñSocialò sites

Î Includes continental breakfast, lunch, and 

ñSwag Bagsò (binder, materials, party favors)

Î $497 per person

Fun - filled, one - day Cram - n - Jam Workshop
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Î 25 -100 party peeps

Î ñDown ón Dirtyò Social Marketing scoop on :

Î Twitter, Facebook, LinkedIn

Î Integration Tips & Tactics

Î Other popular ñSocialò sites

Î Facilitated networking lunch

Î Includes continental breakfast, snacks, and ñSwag 

Bagsò (binder, materials, party favors)

Î $397 per person 

Fun - filled, one - day Cram - n - Jam Event
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Speaking of ñSocializingòé

The Content Lovers are available for:

Î Keynotes 

Î Seminars, presentations 

Î Biz events, brainstorming, breakout sessions

Î Content customized to Audience

Î For non -profits, academic institutions, 

corporations, trade associations, and business 

groups

Î Contact us for rates

(when all you want is 
a couple of Party Crashers)
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After - Party Options, Too!

Twitter Biz Visibility Package 

Î Ensure professional, consistent brand presence

Î Demonstrate company involvement

Î Share promos, resources, mission/message

Î 50 Tweets/month

Î Monthly Progress & ñTwips ò Report

Î $750/month, or $7,500/year

Outsourcing your social agenda
(Be there when your Kindred come lookin ô!)
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